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Research on Different Approaches in the Interpretation
of Hospitality Across Cultures

Chikako OSHIMA *

Abstract

Recently the word ‘hospitality’ has become very commonly used, especially in the tourism in-
dustry. ‘Hospitality' is sometimes used in place of the word ‘service’ and is translated as ‘omotenashi’
in Japan. However, the concept of hospitality is not only an emotional issue, but also used in such
terms as “hospitality industry” which is a business function that refers to accommodation, food-
service, meetings, and entertainment for tourists and local residents.

Basically, the dictionary explanation of the word ‘hospitality’ by Professor Yasuo Karatsu of
Teikyo University, for which the author is grateful, is relied upon and referred to throughout this
paper.

By identifying and analyzing both the theoretical meaning and business dimension of hospital-
ity, the author aims to clarify how hospitality services should be offered.
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